bLACKWELL Creative Brief

This Creative Brief document provides a brief description of the project by outlining the project’s objectives, audience, and assumptions. This information assists the creative team to ensure the creative concept fulfills the needs of the client. 

Project Details

	Date
	

	Prepared by:
	

	Client
	

	Project title
	

	Start Date
	

	Due Date
	

	Who on your end will guide this project to completion? 
	

	Who will be responsible for maintaining the site after launch?
	

	Who will approve visual design?
	

	Who will be providing all of the content?
	

	Who will be providing images, fonts, and logo?
	


Project dESCRIPTION

	Introduction
Provide introduction including all background information, latest research and any marketplace issues.
	



	Current Issues
	



	Purpose of project
What primary business problem are you trying to solve with a site redesign? (If this is a new site, what is its primary purpose?)
	



	Project scope
	



	Target Audience(s)
	



	Required Audience response 

What is the main message the target audience should ‘take out’ from the site? 

What changes in behavior is the site to achieve (if any)?
What primary action should a primary user take when visiting your site? 

(Examples include: becoming a member, subscribing to a newsletter, reading editorial content.)
	



	What user needs does your existing site fulfill? 
	

	What needs aren’t being met? What problems have users reported?
	

	Why else do you seek a redesign?


	

	COMPETITION
How does the site relate to other sites in the same market?
	






LOOK and Feel

	BRAND PERSONALITY/ innitial IMPRESSION
What initial impression would you like your users to have?
Provide 3-5 words to describe the look and feel you:
	

	cOLOR YOU WOULD LIKE TO SEE
	

	Colors you DON’T WANT TO SEE
	

	List several companies/
organizations with looks similar to what you are going for.
	


Describe in as few sentences or words as possible the feelings you wish your site to evoke, and the brand attributes you want it to convey. (Sample feelings might include: warmth, friendliness, reassurance, comfort, or excitement. Sample brand attributes might include caring, honesty, humor, professionalism, intelligence, technological savvy, sophistication, reliability, and trustworthiness.)

kEY itEMS TO BE AWARE OF
	MANDATORIES/
CAUTIONS 
Are there any ‘musts’ to be included, e.g. specific branding colors, patient types, etc.?
	

	TECHNOLOGY
	

	What assets will you be providing? 
Logos, fonts, original imagery (.psd, .eps, .tif), photos, copy,  etc. Please provide those ASAP
	

	Please add anything else you think would be helpful for us to know.
	


